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1020 2Q20 3Q20 4Q20 FY20 1Q21 2Q21 3Q21 4Q21 FY21 1Q22 2Q22 3Q22 Fyz2
e+ 869 71 87 69 1,096 70 89 N5 129 403 98 216 374 688
B 1,088 475 355 326 2,244 487 328 380 481 1,676 395 553 592 1,540
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e 40 31 21 47 140 23 38 785 287 132 20 154 40 214
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